
GOAL: This is the objective behind the marketing campaign and reason why a marketing campaign
is created.
TARGET MARGET: A specific and well-defined audience the company wants to sell its product and
service within their region. The marketing efforts are directed to specific target markets.
OFFERING: This is what the company has to offer to the target market. A marketing campaign is
crafted to communicate the company’s offering to its target market.
MESSAGE: Includes the verbal and non-verbal messages which the company uses to communicate
the offerings to the target market.

Verbal examples include Naming, Taglines, etc. Non-verbal messages include images and
video.

MEDIUM: Includes all the production packaging, communication, distribution, and promotional
(email, billboard, website, social media, paid media, etc.) materials used to communicate the
message.

WHAT IS A MARKETING CAMPAIGN?

A marketing campaign is an organized course of action to promote and sell a product or service. The
objective of a marketing campaign could range from anything like increase brand exposure, increase
sales of an offering, enforce the positioning, reposition strategy and more!

COMPONENTS OF A MARKETING CAMPAIGN

APPLICATION

In 2022, the Hersheypark skyline got brighter with two new Jolly Rancher attractions, the Jolly Rancher
Remix and our newest ride, Mix’d. Use your resources and review our marketing campaign and the
advertisements you have seen and answer the following questions:

What platform did you see / hear the advertisement? Was it on social media? TV? Radio?

What is our campaign goal?

Who do you think our target market is?

What message is our campaign sending?
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DESIGN YOUR OWN MARKETING CAMPAIGN

Think of a ride you want to bring to Hersheypark. Is it a roller coaster? Is it a ground
ride? What does it do? Now create a digital marketing campaign for this hypothetical
ride to build excitement for the summer season and drive traffic to the Hersheypark
website.

RIDE:
What will its name
be? What colors
does it have? What
size is it?

CAMPAIGN GOAL:
What is the reason you
are a building a
marketing campaign?

TARGET MARKET:
Who are you trying to
reach? Consider age,
individual or family,
location, etc.

DIGITAL MEDIUMS:
What type of media are you
going to use? When will you
send out your advertisements?
Will you send email to guests? 



What was it about this area you like? 
What theme is it? 
Do you think it holds a message behind it? If so, what do you think it is saying? 

Using your knowledge of business and marketing, discuss below the answers to
these questions. 

Find a portion of the park you think was themed exceptionally well.
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